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PUBLICITY INFORMATION

PROMOTIONAL MATERIALS

The publicity materials you will need to promote the tour appearance of the United States Navy Band
&RPPRGRUHV DUH SUHSDUHG E\ WKH EDQGYV SXEF DIIDLUWV RI¢FH 7KH WRXU UHSUHVHQWDWLYH ZL00 KDYH WKHVH
materials sent to you well in advance of the concert. Many of the following materials are also downloadable

from our web site: www.navyband.navy.mil.

3UHVV NIW KDUG FRS\ RU &* 520 FRQWDLQ JHQHUDO LQIRUPDIWLRQ RQ WKH EDQG ELRJUDSKLFDO LQIRUPDILRQ
RQ WKH &RPPRGRUHV VRFLDI PHGLD (LQNV DQG FRQWDFW LQIRUPDILRQ IRU WKH 1DY\ %DQG SXE(F DIIDLWV RI¢FH







PROMOTION STRATEGIES!




CONCERT RECORDING

Requests from radio and television stations wishing to record entire Navy Band Commodores concerts
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Should the sponsor address the audience and introduce the band?
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Appendix B

SUGGESTED MEDIA ADVISORY
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